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Abstract: Development, theoretical and practical, the ideas of social responsibility and management leaders especially after the Second World War of great consequence. The consequences of war, destruction and irresponsibility that have influenced the politic ii confidence to overcome the economic environment in which business organizations can not tolerate the abuse of power and their dishonesty and the public had requested to change this situation. The economy in the world was in a prosperous stage and it was thought that the social responsibility of leaders and management in the companies will bring significant benefits to be realized as the right way. Social responsibility is not merely a fruitless waste of resources or investment for the sake of some political correctness. In countries with developed market economy social responsibility is increasingly becoming a factor and the decision of consumers opting for a particular product thus, socially responsible company acquire a comparative advantage over the competition. Consumers are really interested in how leaders and company management to treat them, the environment and society in general.
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1. INTRODUCTION 

In economics a relatively small number of questions received in importance in recent times, such as the question of ethics in business. Works on business ethics and morality of leaders and management are the result of a very difficult situation in which our modern world is pressing disastrous consequences of their own technological and economic progress. Before the leaders and managers set, in addition to production and sales tasks, and tasks from the consistent application of principles of ethics and social responsibility. Without setting a high standard of ethics in the field of economic development in the coming years will be limited and slow in the world. The vision of development that should provide transformational leaders must be based on ethical standards that will be treated equally and the organization and the individual and the environment.

In particular, processes in the environment are making new demands on leadership, management and their organizations. Changes are taking place in several directions: 

· strengthening competition,
· modernization of technical and technological basis and
· requirements in terms of product range and product quality.
Turbulent environment changes the content and manner of work of leaders and managers. The interest of all stakeholders (internal and external) for the successful operation of organizations has a double meaning:
· material and

· socially ethical.

Modern organizations are increasingly more attention to the social role and responsibility they have towards the environment and its stakeholders. Society expects the organization to achieve production, but to respect the rules and norms of behavior, in accordance with the governing values. Social responsibility is assumed leadership and management actions over the direct economic or technical interest.
2. THE SOCIAL RESPONSIBILITY OF LEADERS AND MANAGEMENT
Social responsibility is assumed above the direct effect of economic or technical interest, because it implies the other and not only strictly economic interests that need to have organizations [1, p.422].

The pyramid of social responsibility consists of philanthropic responsibility, ethical responsibility, economic and legal liability [2].
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Figure 1: The Pyramid of Social Responsibility of Organization [3]

The above picture at the top of the pyramid is a philanthropic responsibilities which means that leaders and managers in the organization must act as good businessmen that their contributions and help improve the quality of life and participate in charitable actions and humanism in the communities where they work and live, not expecting any tangible rewards in return, because the nature of moral support ma ii intended to act on other individuals and organizations that they work on improving the framework and content of social life.

Ethical responsibility means that leaders and managers act in accordance with the law by holding the prescribed norms whose violation caused the sanction. Respect of legislation providing security and protection of business interests against possible abuses.

Economic responsibility obliges leaders and managers to plan targets for the production and provision of services that will provide profit organization with the simultaneous satisfaction of consumers. Responsibility in the production and enables the achievement of broader social goals, through providing the material basis for the upgrade: the development of culture, education, health and social care. No there is no material basis for the upgrade requirements. 

Many leaders do not respect the common practices of social responsibility and behave immorally oriented to the activities and actions that provide the conditions for the creation of greater profits, regardless of the consequences for the environment.
English economist Adams Smith believed that the wealth of nations can achieve in the economy to private ownership and free market competition. The system of free competition, according to him, should not determine the price and output-e. This will be determined by the market, a company will achieve its objectives while working in the general interest of society. In such a system the company continually works for the public good [4, p.57]. Under this concept of CSR is to generate profits for their owners. Other social responsibility and no.
Milton Friedman advocate a classical conception of social responsibility. He argues that leaders and company management need to focus exclusively on maximizing shareholder profits, in terms of open and free competition. Milton Friedman and his Chicago School presented their views on the appropriate role of competitive capitalism: the organization of economic activity through private enterprise operating in a free market and achieving the necessary economic freedom as a precondition of any political freedom [5]. There are many arguments against the classical conception of social responsibility, which shows in a simplified, more ideal, often banal and hardly applicable paragraph. Assumptions about the ideal competition means that no one company can not control the market. But in reality, it is not. The emergence of monopolies and oligopolies, and other forms of protectionism and preferences is present everywhere in the world. The classic argument that society has the greatest benefit when individuals meet their interests showed that the classical standpoint does not recognize that society has certain expectations of how to set up operations and that they are going beyond what is expected for the company and its management. In Figure 2 the company can not be responsible only for the owners of shares, but must take into account the interests of others, such as employees, customers, suppliers. creditors and the wider social environment. It has to be achieved some balance between profit from the yen, and social goals and needs, on the other.
The Company is from the standpoint of social responsibility and the role of leaders and managers is crucial here, with different kind of partner institutions in solving various problems and efforts to improve living conditions and living standards of all staff members of the community. 

For leaders, from the standpoint of social responsibility there must be inspired by values ​​based on virtues such as: benevolence, compassion, willingness to help others, moral purity, modesty, restraint, generosity and nobility. These are the virtues that adorned Nikola Tesla, the great scientist and visionary.
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Figure 2: Structural groups: corporate social responsibility [6, 84]

Fundamentals of corporate social responsibility is set at the beginning of last century, Andrew Carnegie, founder and owner of U.S. Steel. Carnegie relationship with employees and coworkers was the socially positive, where he is as charismatic leader of the class struggle in place of his company introduced the ratio of protecting employees and consumers based on two principles [7]: 

· The principle of beneficence - according to which the wealthy members of society should help those who fall into the category of unemployed and the disabled, the sick and elderly and
· The principle of trusteeship - in which wealthy individuals have for future generations to secure their estates and personal wealth as a common good and the Foundation access to all levels of society, and especially gifted individuals
3. LEADERSHIP AND BUSINESS ETHICS
The word ethics comes from the Greek word ethos, which means: a standard managerial belief and ideal of community groups and people. Today, the ethics implies a set of moral values ​​and principles that define the behavior of individuals and groups. Business Ethics reflects a behavior that promotes human wealth (individual and social). Leadership Ethics are the moral values ​​and standards are based on virtue, lifestyle, personal views and they define desirable managerial behavior. In addition, business ethics can be defined as a set of force within the organization based on which decisions are made and behave [8].
Business ethics is a prerequisite for the successful operation of its leaders and management who are responsible for creating the conditions for implementing and enforcing high ethical principles in the organization. Ethical conduct of enterprises is the key to the success and maintenance of the acquired reputation and renown. Leaders and managers must be ready to respond to many different ethical issues such as [9]: 

· Security products,

· Health staff,

· Environmental pollution and waste materials using outdated technologies,

· Suppress,

· Mito,

· Corruption and others.
Hofstede identified ethical values ​​in large companies in China based on five key relationships (ruler-subject, father-son, older brother-younger brother, husband-wife, senior friend-junior friend), and originate from the time of Confucius.
Table 1: Confucian values [10] Source: Hofstede, 1991

Long - term Confucian values                                                                                    Short - term Confucian values

· Persistence and perseverance                                                                      Personal peacefulness and stability      
· The management of status relationships                                                    Preserving the dignity of moral
· Economical                                                            Respect for tradition, mutual respect, service and gifts
· Have a sense of shame
Leaders in Western ethics focus on the identification of moral truth, rather than deontological or consistent thinking. Eastern tradition in itself has a much more virtuosic behavior and reasoning rather than personal knowledge.

The leaders of the enterprises are in a special position in relation to other employees per cent have the task of formulating a mission and vision of the goal of the company determine which managers respecting the established routes to comply. The final results should be: customer satisfaction, company profits with respect business ethics and social responsibility. Ethical behavior is the basis of strategic advantages and economic power base. What is the basis of loyalty to individual values ​​and company culture, family and society. Leaders have the task to encourage employees to ethical behavior, while alone in the business to respect social ethics, the ethics of all stakeholders, internal company codes of ethics and personal ethics, which form in dealing with other employees and to others outside the company. Figure 3 shows the way of leadership to encourage ethical behavior in the organization [4].
                                                                                                                                                               

Figure 3: Methods of stimulation of ethical leadership behavior Modified: Andrew J. Dubrin and R. Duane Ireland, 1995

The resistance of individuals that occur in the company, should be subject to serious consideration of its leaders and management. They can be open, easily identifiable, but can also be hidden. Obvious resistance is insufficient loyalty firm ii violation of rules of practice and order, and invisible resistance standards of ethics are: 

· issuing of trade secrets,
· bribery and corruption,
· sabotage or omissions in the work,
· enter into business arrangements harmful,
· tolerance of illegal work,
· encouragement of laziness and the boycott and
· reports and giving wrong information.
The daily work of the company there are certain ethical dilemmas, such as. obtaining and providing confidential information for the position or money, withholding certain information that may be of great importance in deciding on the purchase of machinery or land, or advertising of certain product attributes that do not exist and so on. 

There are four levels of ethical issues: the level of leadership, internal company policies, stakeholders and all levels of society [11].

4. CONCLUSION

The importance of moral and social motives in business can not be avoided if the company performs in the market with the most sincere intentions to customers and their satisfaction for the purchased products, as well as the value that it creates for the organization over the profits. The turbulent environment in which business enterprise and his constant struggle in the market for a better position gives it the ability to tolerate abuse of power and use dishonesty to achieve their goals. The leading position obliges, as is the large powers and the possibility of applying ethical principles in business with respect to employees, because in this way creates a positive business climate and generate better results. Relationships need to be building up for years for the benefit of employees and the wider environment. In addition to good business performance is necessary to achieve a constant positive interaction with the environment, respecting business ethics and government regulations. In this way, companies not only to respect his own country and all stakeholders, but also strengthened its reputation and strengthen economic and social stability. Social responsibility and business ethics stemming from the strong foundation of powerful companies that are leaders and management through built its vision, mission, culture and other values ​​that distinguish them from other companies of the same product range. 
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